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Spatial Agglomeration of Creative Class and
Differences of Regional Labor Productivity .
Analysis Based on China’s
Provincial Panel Data

HONG Jin, YU Wen-tao,ZHAO Ding-tao

(School of Management , University of Science and Technology
of China, Hefei 230026, China)

Abstract: Based on the theories of creative class and spatial economy,
this paper estimates the spatial aggregation effects of creative class by the
panel data of 30 provinces in China from 1999 to 2007. Empirical results
suggest that the spatial agglomeration of creative class has direct and indirect
impacts on labor productivity. Viewed from the direct impact, the agglomer-
ation of creative class has the significantly positive impact on labor produc-
tivity;and the indirect impact shows that the agglomeration of creative class
affects labor productivity through some mediators such as regional technolo-
gy innovation, urbanization and industrial structure. Furthermore, it also
finds that regional technology innovation and urbanization have lag effects to
some certain extent. After the application of 2SLS and cross-region analysis
the conclusions are basically robust.

Key words: creative class; spatial agglomeration; regional labor pro-

ductivity; knowledge spillover
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